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Preface
Squarespace is a powerful website builder and content management system that 
allows you to create polished websites that look fantastic on both desktop computers 
and mobile devices, without needing the help of a web designer or developer. 
Everything is created and managed through a standard web browser, which means 
that you don't need to purchase, download, or install any specialist software. You don't 
even need web hosting, because your Squarespace subscription includes hosting as 
well as access to all of the Squarespace tools and functions in one place, for one price. 
You can also get a custom domain name (or use an existing one) and manage your 
blog, online shop, media gallery, and website statistics through Squarespace, making it 
your one-stop shop for everything you need for your website.

Why choose Squarespace
Squarespace is not the only website builder/CMS on the market; you may have 
heard of or considered using similar web-based tools such as Wix, Weebly, or Jimdo. 
You may have also compared Squarespace to more traditionally installed CMSes, 

and ease, Squarespace sits somewhere in between these sets of competing products. 
For example, it's not as simple as something like Weebly, nor as complex and 
technical as something like Drupal. I believe that Squarespace offers the perfect 

incredibly powerful. You can create something that looks great without having to 
work too hard, and you have the option of digging deeper and applying advanced 
customizations if you want to.
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Like other web-based tools, you don't have to worry about technical stuff such as 
servers or performing maintenance upgrades: they seamlessly take care of that 
for you behind the scenes. Yet, unlike some other web-based tools, Squarespace 
has been around for over 10 years, has an industry-leading 99.98 percent uptime, 
and uses multiple servers on the award-winning Peer 1 network to ensure your 
site's reliability. You also get access to 24/7 support, and for all but the cheapest 
Squarespace subscription plans, unlimited storage and bandwidth, without 
"throttling" (delays). This means you won't have to worry about caps on uploading 

third-party integrations that are available—such as email accounts, social media 
feeds, credit card processing, email newsletters, and more—and it's easy to see why 
Squarespace is a solid choice for business websites.

About this book
This book is a practical guide to planning, designing, building, launching, and 
managing a website for your business with Squarespace 7. You will learn how 
to use all of the Squarespace tools to control the layout, appearance, structure, 
and functions of your website, starting from the inception stage, all the way to 
monitoring and managing your site after the launch. More than just a how-to manual 

choosing images, fonts, and logos as well as online marketing advice about things 

website through social media and ensuring your site visitors can perform their 
objectives quickly and easily.

Whether you've had some previous experience or you've never built a website 
before, this book leads you through a tried and tested, step-by-step process that is 

possible. By following the chapters in order, you'll be more likely to launch your 
website on time with the least amount of hassle.

With the release of Squarespace 7, the company has dramatically boosted the support 
and online help available, and the user support community is rapidly growing. 
However, this latest version of Squarespace is a bit more complex than previous 

less intuitive in some areas. Even by following Squarespace's training videos or 
help guides, it's not always clear what is the best method or order to do things, 
and sometimes, the terminology or techniques can be confusing for "non-techies". 
This book will guide you through every step of the way, in the right order, clearly 
explaining the how, why, and the effect of every action you'll perform.
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What this book covers
Chapter 1, Setting Up for Success – Your Website Toolkit, introduces the process we'll 
follow to build your website and gives you advice on planning and gathering the 
raw materials you'll need for the rest of the book.

Chapter 2, Getting Started with Squarespace, sets up your Squarespace account, 

Chapter 3, Working with Squarespace Templates, provides an overview of the 
Squarespace templates and helps you choose the best one for your needs.

Chapter 4, Creating Your Site Framework: Pages, Items, Collections, and Navigation, takes 
you through the different types of Squarespace pages and containers, enabling you 

Chapter 5, Adding, Editing, and Arranging Content in Your Web Pages, talks about 
Squarespace Blocks and how to use them, and you'll add basic content to the  
pages you created in the last chapter.

Chapter 6, Using Blocks to Add Functionality, Rich Media, and Special Features, covers 
the more advanced types of blocks, allowing you to add functions, features, and 
multimedia to your website.

Chapter 7, Selling Online or Taking Donations with Squarespace Commerce, talks about 
how to set up and use Squarespace Commerce to create an online shop or manage 
donations on your website.

Chapter 8, Tailoring Your Site's Look and Feel, shows you how to adjust the aesthetics of 
your website, such as fonts, colors, and logo, to match your brand and target audience.

Chapter 9, 

Squarespace features to promote your website through social media.

Chapter 10, Managing Your Squarespace Website, covers how to monitor your website 
activity with Squarespace Metrics, managing comments, inviting contributors to help 
you manage your site, and using Squarespace mobile apps to monitor and publish 
while on the move.

Chapter 11, Moving beyond Standard Squarespace Tools, teaches you how to add code to 
your site to expand its functions or control its appearance in ways you can't with the 

Squarespace, the community of users, or from a professional designer/developer.
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Appendix A, Getting Help with Squarespace, provides the list of resources that can be 
accessed through the Squarespace Help Center.

Appendix B, Squarespace Templates in a Nutshell, contains charts displaying the key 
features of all of the Squarespace templates.

Appendix C, List of Online Resources Used in This Book, gives a chapter-wise list of 
online resources used in the book.

Who this book is for
This book is for anyone who wants to learn how to use the latest version of 
Squarespace to create a website from scratch and take it through to go-live. You  
don't need any prior experience with Squarespace or building websites in general.  
As everything is done using Squarespace's simple, browser-based interface, you 
don't need to know how to code HTML or CSS—although any prior experience  
with these may come in handy if you want to perform advanced customizations. 
If you have used Squarespace 5 or other website builders/CMSes, this book will 
help you understand the key differences and teach you how to do things the new 
Squarespace 7 way, which may be very different from what you are accustomed to.

This book has been written with business users in mind, so the content and steps 

products and services. It's suitable for start-ups and sole traders who need to build 
their own website as well as for marketing, design, IT, or communications staff within 
organizations that want to use Squarespace to create or move their website, so they can 
manage it internally without needing to rely on a web designer / editor / producer.

Although professional web designers/developers who want to learn about 
Squarespace could use this book, it's not pitched at that level. You do not need to 
have any technical skills beyond basic computing skills such as knowing how to  
use a web browser, social networking site, or word processor.

Conventions
kinds of information. Here are some examples of these styles and an explanation of 
their meaning.

pathnames, dummy URLs, user input, and Twitter handles are shown as follows: " 
For example, if you enter Jane Doe as your name, your site's Squarespace address 
will be http://jane-doe.squarespace.com."
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A block of code is set as follows:

<p> This sentence will appear on a new line, with an empty 
  line space above it.</p>

New terms and important words are shown in bold. Words that you see on the screen, 
for example, in menus or dialog boxes, appear in the text like this: "Click on SEO to 
load this section into the side panel."

Warnings or important notes appear in a box like this.

Tips and tricks appear like this.

Reader feedback
Feedback from our readers is always welcome. Let us know what you think about 
this book—what you liked or disliked. Reader feedback is important for us as it helps 
us develop titles that you will really get the most out of.

To send us general feedback, simply e-mail feedback@packtpub.com, and mention 
the book's title in the subject of your message.

If there is a topic that you have expertise in and you are interested in either writing 
or contributing to a book, see our author guide at www.packtpub.com/authors.

Customer support
Now that you are the proud owner of a Packt book, we have a number of things to 
help you to get the most from your purchase.

your account at http://www.packtpub.com. If you purchased this book elsewhere, 
you can visit http://www.packtpub.com/support
emailed directly to you.
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Downloading the color images of this book
used in this book. The color images will help you better understand the changes in 

https://www.packtpub.com/sites/
default/files/downloads/ImageProcessingwithOpenCV_Graphics.pdf.

Errata
Although we have taken every care to ensure the accuracy of our content, mistakes 

the code—we would be grateful if you could report this to us. By doing so, you can 
save other readers from frustration and help us improve subsequent versions of this 

http://www.packtpub.
com/submit-errata, selecting your book, clicking on the Errata Submission Form 

submission will be accepted and the errata will be uploaded to our website or added 
to any list of existing errata under the Errata section of that title.

To view the previously submitted errata, go to https://www.packtpub.com/books/
content/support
information will appear under the Errata section.

Piracy
Piracy of copyrighted material on the Internet is an ongoing problem across all 
media. At Packt, we take the protection of our copyright and licenses very seriously. 
If you come across any illegal copies of our works in any form on the Internet, please 
provide us with the location address or website name immediately so that we can 
pursue a remedy.

Please contact us at copyright@packtpub.com with a link to the suspected  
pirated material.

We appreciate your help in protecting our authors and our ability to bring you 
valuable content.

Questions
If you have a problem with any aspect of this book, you can contact us at 
questions@packtpub.com, and we will do our best to address the problem.
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Setting Up for Success – 
Your Website Toolkit

Making a website using the Squarespace platform is one of the easiest and most 
cost-effective ways to create a professional, polished website in a short amount of 
time. However, starting any website project without doing the groundwork can lead 
to confusion, missed deadlines, and just plain bad websites. This chapter covers 
everything you need to do before you even sign up for Squarespace to ensure that 
your website project is successful. We will cover the following topics in this chapter:

• The right way to make a website
• The different components of a website
• How to create an effective Website Toolkit, which includes the following:

 Writing your website plan
 Creating idea boards
 Creating your sitemap
 Gathering your raw materials
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Understanding the process of making a 
website
Constructing a website is a lot like constructing a building, and many of the steps 
and processes 

what shape, size, and structure the building needs to take. We then need to gather 
our raw materials before the construction can start. Once we have put together the 
shell and framework, we can start installing the core elements, such as plumbing 

furnishings and are ready for the opening day.

These are the same steps we will use in this book to construct your website. First, 
we will set the main objectives for your site, its purpose, your audience, and the 
types of functions that visitors will perform there. Next, we will gather the materials 
needed to create your site, such as text, images, and graphic elements. We will then 

appearance, thus making it ready for launch.

This 
gathering references and materials. These two parts make up your Website Toolkit, 
and you will refer back to the Toolkit time and time again throughout the project. 

understandable, but be warned; every building needs a solid foundation, and every 
successful website needs a solid Website Toolkit. Starting here and spending time 
getting your foundation right will really pay off later.

A good Website Toolkit will make the rest of the project easier and 
quicker, keep you focused, and help smooth the road when things 
get bumpy (and they will get bumpy). Don't rush through this part 
of the process.

You might also be tempted to jump around and perform the steps in a different 
order. Just remember: you wouldn't paint the walls before installing the electricity 

colors before you have a site framework with some content in it. Now, if you have 
ever worked with a design agency on a website project, this may sound different to 
the order of their process. This book is laid out in this way because you are probably 
not a web designer by trade, and you don't need to impress your client with pretty 
visuals to win the contract. 
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If you are a designer, feel free to use this book in the manner that makes the 
most sense to your business model. However, for all the non-designers out there, 
following the order laid out in this book will make it far more likely that you launch 
your site on time, in full working order. It's easy to get bogged down in design 
details, so we'll leave this until the end, ensuring that all the major elements are 

Understanding website concepts
Before we dive into building your Website Toolkit, let's start by breaking down a 
website into components so that you can better understand how to make one. Each 
component is distinct, but some are closely related to one another, and it's easy to 
mix them up. The sum total of all the components put together makes up the process 
of 

Structure
Structure refers to the way in which the different elements of a web page or  
website are put together. In the web industry, we often use tools such as sitemaps 
and wireframes
the hierarchy of web pages in terms of navigation. You can think of a sitemap like a 
table of contents in a book, or an organizational chart.

A wireframe is a schematic drawing of a web page, showing where the main 
elements of the page sit. Wireframes show only the relative size and position  
of content and functions; they do not include visual elements such as color or  
images nor do they contain real blocks of text. You can think of a wireframe like  
a pencil sketch.

Functions
A function is an action-oriented part of a website, for example, a shopping cart, 
inquiry form, or downloads. Functions always relate to actions that we want our 
website users to perform, and it's important to know from the beginning what these 
are and what priority each function has. Functions are enabled and restricted by the 

what is possible using the Squarespace system.
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Content
This one is pretty self-explanatory. The content of a website refers to the text and 
other media (such as PDFs or videos) that sit within each web page. Sometimes, 
the content will be provided by someone other than you, such as a marketing or 
communications staff member, or from a third party, such as a photographer, stock 
photo agency, or copywriter. Often, the content will need to be reformatted or 
reworked in order to make it suitable for use on a website.

Aesthetics
Many people would refer to aesthetics as design. However, other components such 
as structure (the size and placement of things) and content (photographs or length 
of text) also play a role in design. Therefore, it's easier to keep things distinct if we 
avoid this term, which can be broadly interpreted, and instead narrow our focus 
down to the way things look and feel. This means we are talking about colors, fonts, 
and graphic elements such as lines and patterns, not content or structure. The feel 

it refers to how the website appeals to your emotions. Authoritative, refreshing, 
playful, vibrant, or zen are just a few examples of emotive words that can describe 
a site's feel or overall impression. These words will be critical in helping you choose 

also play a role in content choices such as types of photography, tone of voice, and 
writing style.

Writing a website plan
Now that we understand the different components of a website, we can start to 
lay out the project plan or roadmap for this project. Your website plan keeps you 
focused, ensures that your messages are right, and sets the overall direction of 
your project. Your website plan is one of the most important parts of your Website 
Toolkit, so take your time on it, get it right, and keep it close to hand so that you can 
refer back to it easily.

You can download a sample website plan template from this 
book's support bundle page on the http://www.packtpub.
com/support website.
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The website plan is laid out for you in the following sections, along with some 
sample answers and helpful questions to ask yourself so that you can ensure that 
you are on the right track when writing yours. Some of this information may already 
be available in your business, such as within your branding guidelines or annual 
reports. Don't just leave it there; put it into your website plan. For smaller businesses 
or those without such documents, there's no time like the present to sharpen up the 
way you communicate about your business, so let's get started. Many of the items 
included here can be used for other communication projects too.

About your business
The
be presented online.

Describe your business in 2-3 sentences. Focus on what you do, what makes you 
different, and what your strongest selling points are. What are the key reasons your 

highest quality blooms.

Now, condense it down even further: does your business have a slogan or strapline 
that clearly 

Ensure that it is no more than 10 words long, and open up thesaurus.com if you 
need word inspiration. Think about some of your favorite brands and the kinds of 
short, punchy phrases they use to communicate about their business.

The following are some examples:

• Lastminute.com – Book cheap, last-minute travel deals
• Qantas Airlines – All-inclusive 
• Oxfam International – The power of people against poverty
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List your company's brand values. If you don't have some already, think about  
how you would like your business to be perceived and list 4-5 descriptive words  
or phrases that you want people to feel about your business when they encounter 
your website.

fun, energetic, cheeky, inexpensive, relaxed, quirky, luxurious, trustworthy, edgy, 

About your audience
This section describes who will be coming to your website and why.

Describe your typical customers. Pay special attention to their demographics  
(income, interests, gender, and age) and comfort with technology. If your website is 
a business-to-business site, exactly what sort of companies are you hoping to attract, 

than one type of customer, split them into primary and secondary audiences.

It may help you to think about your customer as a single individual, including  
his/her life experiences, job, favorite TV shows, brands, or books. How often does  

a user persona, and we always think about what this person would want or do, 
whenever we are developing the site.

a target audience. "Upper middle-class French women over 50 
with smartphones" is much better.

Primary purpose
What action do 
outcome, please prioritize them.

Some examples include buying a product, joining your online community, 
downloading a brochure, sending an enquiry, or calling your company.
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About your website
The About your website part of your website plan helps you focus on what you want 
your website to do and includes some considerations you may need to take into 
account for this project.

Goals
What are 

Some examples include generating sales, increasing leads, improving brand 
awareness, and reducing emails to your customer support team.

Functions
Thinking about your customers and the primary purpose described in the previous 
section, list the functions that your website will need to perform, in order of priority.

Some examples are: online shop, newsletter signup, RSS feed, and calendar  
of events.

Content
summarize the source, volume, and type of content for your site. Where will 

 
 

A content preparation checklist is included in this book's support 
bundle on the http://www.packtpub.com/support website.

Integration
Are there any pre-existing systems or tools that your website will need to integrate 

Some examples include credit card payment gateways, social media sites, and email 
newsletter systems.
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Site management
 summarize how the site will be managed. Who will be responsible for 

About this project
The last part of your website plan is about the logistics of this project.

Project team
Who 
you are doing this on your own, it's useful for you to note the project roles, because 
you will need to allow time for them in your schedule.

designer, copywriter, cost approver, and project manager.

Project timelines
When do 

the amount of time your project will take depends on many variables. When setting 
your target date, review what you have written in your plan so far, as follows:

• Content
• Functions  

need to set up an online shop, think about how many products you will  

• Team

Remember to factor in your own availability or any other restrictions. Based on all 
of this, you should be able to come up with an estimated date. Now, add 30 percent 
extra time to this estimate, as contingency. Put this date in your calendar… in pencil.
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date in mind, it can be useful to set an arbitrary date as your target to 
give you something to aim for, and to keep the project momentum.

Project budget
What is 
subscription, domain name (Squarespace includes one for free if you pay your 
subscription annually), and you might also want to set aside some money for things 
such as stock photo licenses and logo design. Remember, you don't need web hosting 
with Squarespace, so you won't need to budget for that.

your Website Toolkit: your website plan. You may want to print out 
your plan and put it in a folder next to your computer. You will need 
to refer back to it often.

inspiration
Now that you have your website plan and you know where you are headed, the next 
steps are to do some research and put together the rest of your Website Toolkit. The 
following sections can be carried out in any order, with some parts leading naturally 
to others as you work.

Creating idea boards
An idea board is a collection of ideas or inspiration that you can use as reference 
when creating your site. An idea board is similar to the concept of a mood board 
in fashion or interior design, but you will use them for more than just inspiration 
on color and style (mood), and ideally, you should have multiple boards for your 
website project.


